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2024 POPCORN KEY DATES

Tuesday, June 25; Wednesday,
June 26

Popcorn Training Meeting

Speak with your Unit Committee on the budget and your “Ideal
July 1 through July 15 Year of Scouting” then turn in your budget and planning sheet
signed by committee.

Monday, July 29 “Show and Sell” first order due

August 7 or 8 “Show and Sell” Popcorn Distribution
Friday, August 9 Council Popcorn Kickoff

Saturday, August 10 Ready, Set, Go! Popcorn Sales Starts
Monday, August 19 “Show and Sell” Order #2

Friday, August 30 “Show and Sell” #2 Popcorn Distribution
Monday, September 2 “Show and Sell” Order #3

'(I'g;s:pag (’)iﬁfrrﬁ:a?w?g%y? before noon) “Show and Sell” Returns (up to $5,000)
Friday, September 13 “Show and Sell” #3 Popcorn Distribution
Monday, September 16 “Show and Sell” Order #4

Friday, September 27 “Show and Sell” #4 Popcorn Distribution
Tuesday, October 31 Final Payment Due. 2% late charge each week will be assessed

(By Appointment Only, before noon) on November 3

2024 POPCORN SALES COMMISSION

COMMISSION
STRUCTURE DESCRIPTION %
Base Standard Commission for every unit that sells popcorn. 33%
ScoggsnI::nor Attend a Kernel’s Training Meeting. 1%
Heroes and Helpers Achjeve $750 in military donation (Traditional sales only, NOT 1%
Bonus Online Sales).
Heroes and Helpers Achjeve $3,000 in miIitary donations_. (Tradi.tional saleg only, NOT 1%
Extra Bonus Online Sales). Every selling youth will receive a “special” patch.
Online Sales Separate from regular sales commission. 30%
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not in the APP with sales then you can purchase extra patches for Scouts, Siblings, or Adults. Cost per
patch will be $5. Scouts that sell $100 or more of “Heroes and Helpers” Donations with get a special

Note: Every Scout that sells a minimum of one popcorn item (no donation) receives a patch. If they are
patch.



TRADITIONAL PRODUCT LINEUP

S’MORES
e POPCORN

RUJ HLE ADE ¥ @ Delicious chocolatey
& marshmallow and
graham cracker flavor

et celebrate fun times
S'MORES around a campfire
POPCORN @ Popped in equipment

unique to the industry
@ 10% cups | 70z

)
|
|

SALTED
o R CARAMEL CORN

@ Rich caramel with just the
right amount of salt
makes this consumer
favorite as good as ever

SALT! @ 6% cups | 140z

CARAMEI. COII

ot
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POPPING CORN

@ All natural, popping
kernels for those who
enjoy making popcorn

from scratch

@ 280z

10% FUTUR&kEADER
e

Every Hero

UNBELIEVABLE
N BUTTER
RN MICROWAVE
@ 3 POPCORN
uN BE 4= ®Adelightfulc.ombination
BUTTER,O.W of popcorn, oil, salt, and

butter that is the perfect

anytime snack to share

with friends and family.
@ 12 Microwave Bags

WHITE CHEDDAR
POPCORN

@ Cheesier and popped in
oil, like movie theatres,
makes it more flavorful
Trail's End. and popular

WHITE CHEDDA (air popped in ‘22)

FOECORN @ 16 % cups | oz

SWEET & SALTY
KETTLE CORN

33% MORE POPCORN,
REPLACES CLASSIC CARAMEL

. @ Perfect flavor, more
Trail's En et popular with consumers

SWEET & SALT and popped in equipment
| KETT\[E COR e .

unique to the industry
@ 6 cups | 3.50z

Deserves a Snack!
All donations go towards supporting
our Local Heroes & Helpers!

And Scouts earn incentives!



ORDERING, DISTRIBUTION & RETURNS
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Sweet & Salty Kettle Corn
Y $15 $180 12:1 Bag
350z
Popping Corn
PPng $15 $135 9:1 Jar
28 0z
White Cheddar Popcorn
P $20 $240 12:1 Bag
6 0z
S’mores Popcorn
P $25 $300 12:1 Bag
70z
Unbelievable Butter Microwave
12 Pack $25 $150 6:1 Box
Salted Caramel Corn
$25 $300 12:1 Bag
14 0z
POPCORN ORDERING, DISTRIBUTION & RETURNS —
Trail’s End
PLACING ORDERS —
1. Contact support@trails-end.com if you do not know your username and password. VEHICLE CAPA¢|TY
2. Login at www.trails-end.com ESTIMATES
3. Click the “Order Popcorn” button at the top of the page, or go to the Popcorn Orders tab e 0 Cones
and click “Order Popcorn”. -
4. Click the “Choose Delivery...” button and choose the order you are placing. &\ » :
5. Enter the quantities that you wish to order in the adjustment column.
6. Click SUBMIT when you are finished with your order. ST SV
7. You will receive an order confirmation to your email address once your order is approved EE S = »
by the Council. 5 g
GETTING YOUR POPCORN Py
Orders may be picked up at GYC Modesto Office. Be prepared to count and load your order as T »
volunteers on-site are limited. Those picking up the popcorn will sign a packing slip and take
ownership of the product on the Unit’s behalf. You must take your entire order at your pick-up Mini-van
time. Fo F R »
Contact your Council for more information on getting your popcorn and - -
replenishment of popcorn. Large suv 70 Cases
POPCORN RETURNS
Please return any unsold products in their original casas to assist in processing. No damaged or
open individual containers will be accepted for returns. Up to $5000 worth of popcorn will be Full-size van
accepted. Please schedule a time for returning your unsold popcorn with Robin Wilson at »

robin.wilson@scouting.org or 209-471-0070.

**POPCORN BOXES MUST BE UNOPENED, UNMARKED AND UNDAMAGED TO
BE ACCEPTED AS A RETURN**




HOW TO SELL $2,000

Sell for 12 hours, fund your entire year of Scouting!

SIEP  Create a Trail's End account for your Scout.
- Text APP to 62771 to download the Trail's End App.

SIEP  Make a list of 30+ people you know to ask for support.

With your Scout, go through the contact lists of your phone(s) and your social
rmedia friends lists (ie. Facebook).

SIEP  Draft your Scout’s sales pitch.

Example: Hi *customer's name**, | am raising money to help pay for summer
camp. Please follow the link to my fundraising page and make a purchase
that will help me earn my own way in Scouting. Can | count on your support?

SIEP  Build your Scout’s personalized fundraising page.
Once signed into the app, go to Online Direct and then Manage Page.
Upload a picture of your Scout smiling, preferably in their Class A uniform.
Paste your sales pitch into the About Me section.
Select your Favorite Product.

STEP  Ask for support.

Share your Scout's fundraising page from the App through Social Media
[Facebook, Twitter), Text Message, Email, and more.

For BEST results, Scouts should make phone or video calls (FaceTime, Zoom).
Scouts can take payment over the phone or use the Online Direct cart
sharing feature so you custorner can complete the purchase.

Tip: Just like in face-to-face selling, customers say ves more often with a
personal ask (call, text, email, DM) than an indirect ask ([general Facebook post).

Ask for support in the neighborhood.
- Ask neighbors for support in local Facebook Groups, Apps (Mext Door).

Visit 30 homes in your neighborhood
Use the cart sharing feature to remain socially distanced.

Got The
PopGorn

]
—
m
-




b paksend. 1
SWEET 6 SALT

{ KETTLE CORI

o |

b s éna.

SWEET & SALTY

KETTLE COR KETTLE CORI
- >

o R

FRURGIEAER
b

POPPING CORN

0% JEUTURELEAT

ks end.
SWEET & SALT!

$2,000 POPCORN GOAL

! “odirs eng.
WHITE CHEDD:
FOPCORN

[ _ e

]

Taits nd.
SWEET b SALY
{ KETTLE CORI
} -

FUTIRELEAGE

Tais €nd. |
SWEET & SALY SWE|
{ KETTLE CORI { KETTLE CORI

= R

5 End.
ET & SALT!

! “iirs ng.
WHITE CHEDD:
H FOPCORN

[ -

b paksend.
SWEET 6 SALT

{ KETTLE CORI
} -

Daiisend. |
SWEET & SALT'

KETTLE COR
-

1% JEIREREES i RS R

)

d 5 hor>
SALTED

CAR@ME L CORI

)

d 5 hor>
SALTED

CAR@ME L CORI

Drais &
KETTLE COR
-

FUTIRETEIGER

End.

L paws.
{ KETTLE CORI
-

5 hhurd i
SALTED
CARAMEL CORI

(x1)

! “ngirs eng.
WHITE CHEDD:
. FOPCORN

[ e

b paksend. 1

SWEET 6 SALT

{ KETTLE CORI
-

1% SETRERETER

FTURETEAHERS

Tuis €nd.

SWEET & SALY

{ KETTLE CORI
S

(x15)

1 “niirs ng.
WHITE CHEDD/
. FOPCORN

[ e

]




iS)jueq pooy |eoo| pue siapuodsal 1S
‘saljiwey 119y} pue [puuosiad Aseqljiwi
01 syjoeus Buiwemiieay Buipinoad

Aq Buinnoog Buinsoddns 1oy noA jueyy

‘aonou oy aBueys pue Agpqepese 0 10aigns

!al LNOJS 3ANIINO

&

S1OVi4 TVNOILIMLNN 8

S1ONAaoy¥d INITTNO FUON -
=% =]
ONw NH02d0d me o (O30 1e]0 ]
T S53HON.S
N¥02dOd <, N302dOd =
dvaa3iHd STHONS e g ‘
JALIHM -, i _ ../

SUOREDLEoads puk Bupud ‘s3onpolg Ajuo sasodind uoeRsn||) J0) Ak saBeus Jonpold

SNOILVNOQ
wSY3IdTIH

8 S30¥3H

» WL L
— e e v e

m _‘W zuou.ﬂ“w_.mx m FW
ALIYS 8 133
NYO0D A : NY0OD
JLLIDI ONIddOd
ALIVS
8 133MS
GZ9% GZ$
N¥O0D . . N¥02dOd
TINVAYD | ! u>%b>._.n.v_.ﬂw_z SH3qY3
nu.—-l—<m ONLHOGgn
\Hﬁs 4 378VAINIENN

JIVI0™T SAVLS %0L



B[RIER JOp FUOH BUO0- BUR-5ULEL/ 5 S Be d/ LoD Bea- SR iR SUCGIBUOT) T LG ] 455 S B 03 LUnjEy BUF 5 (K] Syl U BEERn BRI NoED 5] SISEEET ANy 0 BERLoE JUNOLLng,

IVOD AN LINN 1no2s

(Al TVLOL ONVHD Rtk

HITWAN INOHASSTHATY TIVWISLITYLES ELLL

-hem Jiay3 Luea 03 mol pue ‘eouelanaslad ‘diysinausidanua
‘Bupyes jeob ‘Bureads ongnd wies) pu3 s, |1B41 UM 8SIBIPUNS OYM SIN0IS

NE O 0d
HYOOIHD JLIHM
NEO2dOd
SIHON.S
WYANN ¥3vd T

NHOQIg0d HILLNE

‘Bunnoosg paope 1,ued oym salwiel sdjay pue ‘sesuadxa welboad
‘sainjuanpe Joopyno ‘dwes Jawwns o) shed pue ,|e0o| sABLS S9|ES JO 9%60/L

pug s,IIDAL 1L30ddNS ¥NOA ¥O4 NOA NNVHL




CODE OF CONDUCT

(FOR ANY SHOW & SALES METHOD)

Guidelines for Scouts & Leaders Selling Popcorn

e All Scouts participating at a popcorn booth, or walking a neighborhood to sell popcorn will wear their Field
uniform. It is recommended that registered adults wear their Field uniforms or Unit T-shirt. Parents can wear
their Unit T-shirt.

e The Scout and/or adult volunteer will not participate in the act of panhandling (i.e., directly asking for the dona-
tion of money instead of selling popcorn.) Use Heroes and Helpers to aid your sales.

o Storefront popcorn booths will be setup in the area designated by the store manager.

e The Scouts will not ambush or crowd customers as they come in and out of the store. The Scouts will stay at a
distance as designated by the store manager.

e Leave your sale site area clean when you leave.

e If by any chance two Scout units show up to the same storefront to sell popcorn, the adult volunteers will work
out the issue without involving the store manager or Council. No more than one unit per storefront.

e All Scouts and adult volunteers will use clean and kind language. There shall be no profanity, put-downs or ver-
bal taunting, as this is unacceptable.

e All Scouts will behave in a friendly manner. Punching, “play fighting”, throwing objects, chocking and any delib-
erate attempt to cause physical harm is unacceptable.

e The Scouts and adults will always abide by store rules when selling at a storefront or on business property, in
addition to the other bullet points on this document.

e ALL CASH DONATIONS/TIPS units receive during storefront sales should be put towards their Heroes &
Helpers donations collected. Remember Scouts earn Amazon points.



POPCORN CONTACTS

Position

Name

Phone

Email

Council Kernel
(Volunteer)

Kelly Osterhout

209-614-6194

kelly@bluesierrafarms.com

Staff Advisor

Marisol Gonzalez

209-637-3949

Marisol.gonzalezcuevas@scouting.org

Scout Executive

Robin Wilson

209-471-0070

robin.wilson@scouting.org
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